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The Research Background




The Backgromnd Analysis
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scale mobile payments Internet Time
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851 billion dollars 460 million people
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The Survey
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Daily ratio of total time
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Percentage of different
online activities

According +o the existing
network platform with a wide
andievce, +this paper analyzes
the platform functionality:

what are the advantages of
the platform? How do yvouwg
people use these platforms?

T+ also summarizes the fuwc-
tions of the five owline plat-
forms that young people are
most concerned avout.




Questionnaires

online purchase of cosmetics

Your gender: female/male
Your age is under: under18 /18-35/35-55/55+
Your educational background

junior college

Bachelor's degree

Master degree or above

What is your monthly income? If you are a student, how much do you
live on per month?

Below 2000/ 2001-4000 /4100-6000 /above 6000

How often do you use social media?
It's used every day
Use it every other day
Use every three days
The others

Do you check social media before you shop?
Yes/no
Are you influenced by social media when you shop?
Yes/no
The following is a descriptive question about bur‘{ing cosmetics on

social platforms, asking you to choose how much you agree with this
statement

The following is a descriptive question about buying cosmetics on

social platforms

Strongly
agree

Agree

Dont
know

Disagree

Strongly
dissagree

More personalized
options

The platform
provides online
community
activities, and more
people to
communicate

1 will accept online
merchants and
products
recommended by
friends and
relatives

Look at netizens'
comments on the
products

Can be delivered to
your door quickly

Not bound by time
or place

Can save time

Strongly Dont " Strongly
agree Agree | now | Disagree dissagree

Do Xpu think social
media has a big
impact on your
buying decisions?

Spare the hassle of
oing to and from
the physical store

Due to the factors of the epidemic, the questionvaire survey and sample
collection were combined owlive and offlive
The ouline questionnaire survey was the maiv method
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Data Analysis
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mmary Of Problems
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They love to browse cosmetics informa-
tion on social media

Social media can help them to see what
other consumers’ comments

Think social media is more convenient for
them to compare prices

They like to use different social media to
compare information about cosmetics

More willing to spend time looking for a
Female users better price on different social media
(young/students more)

More willing to share information with
friends use social media

Male users
(young/employees
more)




Personas

©O Users comments

© Community communication

©O Product advertising

© Celebrity recommend

PAIN POINTS g
O The sources of information on social media are complicated,
\ and there is concern that false advertising will affect
the results of buying cosmetics
© Seeing recommendations from celebrities, | will buy extra

cosmetics on impulse

DEMOGRAPHICS PERSONAL NEEDS

O Age:21 O Social platform updates cosmetics information in a timely
O Gender: female manner and accurately

O Occupation:students O It is more convenient and easy to exchange cosmetics

O Monthly Profit: 324 £ information with other consumers.

DL WANG MOTIVATIONS
O Users comments

©O Community communication |

O Product advertising
© Celebrity recommend I O 1 O 1 R g,g

PAIN POINTS

O Worried about buying fake cosmetics on social media platforms
when choosing a gift for my girlfriend

O Because | know little about cosmetics, the excessively complex

information about cosmetics on social media will interfere with

my choice

DEMOGRAPHICS PERSONAL NEEDS

O Age 26 O Social platform can provide authoritative cosmetics
O Gender: female O The social platform can link your girlfriend's account and pay
O Occupation:emplooyee for her directly, eliminating the selection process and saving

O Monthly Profit: 625 £ time




Empatiy Map
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Advertisement are very attractive
Whether the consumer reviews on this social platform are true?
What kind of cosmetics is suitable for me?

Is the product on this social platform real?

THINK .
so may different products
Different comment

The group for which v
From different mobile the commodity is suitable §
social media’s SEE
recommendations HEAR products advertisements f
other uses recommendation Operation interface

Ifriend's daily favorite cosmetics SAYS Glrifrignd’s purchase record

| want to choose good and cheap cosmetics

Want to get product recommendations
| want to discuss cosmetics information with my friend on social media

| want a more convenient shopping experience

Advertisement are very attractive
Is the platform secure?

What product is suitable for the person | am sending?

Is the quality of the product guaranteed

THINK

so may different products
Different prices
The group for which .
From mobile the commodity is suitable §&

advertising
recommendations H EAR

Mother's recommendation Operation interface

products advertisements

Girlfriend's daily favorite cosmetics SAYS Girlfriend’s. purchase record

| hope to be able to pick up the products quickly
Want to get product recommendations
Can you help me find products ?

| want a more convenient shopping experience




User Journey Map
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'COSTUMER JOURNEY MAP

SCENARIO

I am a girl who likes shopping. But due o my limited salary income,
I will compare prices and make a shopping plav before buying
cosmetics onlive.

Before buying cosmetics, T will discuss with my friends and find out more
information about cosmetics on different social media.

connie chow

STAGE shopping plan vewing platform make descidions review
= = o R
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DOING | . : ) . ; .
OSearch information OBrowse social media OSee the reviews OCheck the quality

about cosmetics OCalculate the discount OCheck the balance OTrial product

Olearn about brands ©Compare product prices OCheck the address Ochatting with friends
©OMaking purchasing list ODetermine the final list Opay money

THINKING Think about the list of Think about what My account balance Satisfied with the
items | need to buy and products fit me? is enough? goods received, and
the general range of Which social platform has Whether the evaluation share happiness
brands the most reliable information is true? with friends

FEELING Yorying

EXPERIENCE Make a plan nervously Cautious Compare Prices Carefully payment Receiving and sharing

happily




